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Zeff et al.: Letters

One source of help

I was interested by [Mr. Albert
J. Storich’s] letter in the July-Au
gust issue of Management Services,
and am surprised that the editor
did not refer to probably the best
source of easily available materials
on small-small business problems:
publications of the Small Business
Administration.
You may know that for some three
years the SBA has been publishing
scores of Research Summaries that
telescope the findings of often
lengthy studies of practices of small
businessmen. Several years ago
the SBA let out about 100 research
grants to bureaus of business re
search in universities and colleges
around the country in order that
they would undertake studies
how small businessmen solve their
problems. Several of these reports
have dealt with accounting prob
lems. The University
Kentucky
did three particularly good reports,
Pricing Decisions in Small Business,
Accounting in Small Business Deci
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sions, and Investment Decisions in
Small Business—each available for
$3 from the University of Kentucky
Press, Lexington.
In addition to the Research Re
ports and their brief Summaries,
the SBA has put out, over the years,
Management Aids, which are fourpage explanations of how to begin
to attack selected small-business
problems, written by consultants
and other experienced individuals,
and containing bibliographical ref
erences for further reading. SBA
will gladly put you on their mailing
list without charge for both Re
search Summaries and Management
Aids.
SBA also has published several
70- and 80-page booklets on such
special topics
cost accounting for
small business and financial analysis
for small business. I suggest you
contact your local SBA office for
further information. I think you will
get a great deal of help from this
source. . . .
Stephen A. Zeff
Visiting Associate Professor
University of California, Berkeley
School of Business Administration
Top rating

It has been a long time since I
have found a publication as inter
esting
your Management Ser
vices magazine. It has already
earned a top rating on my reading
list. . . .

Your selection of material to date
is excellent. I hope you can main
tain the high standards which you
have set for yourself.
Charles W. Hill, Controller
State of Rhode Island
. . . too long hair

Our firm is small, our clients are
small, your understanding of our
management services problems is
small.
A small statistic (U. S. Depart
ment
Commerce, 1963): Of
470,700 industries, 4,388,000 had 49
or fewer employees. Us small guys
want to learn how to help the small
guys. Won’t you please help us?
Daniel A. Winters, CPA
Media, Pennsylvania
High quality

Just a word of congratulations to
you on your important new maga
zine. ... I am very favorably im
pressed with the fine format, high
quality of the articles, and the in
teresting news items.
You may be interested to know
that readings from both The Jour
nal of Accountancy and Manage
ment Services are assigned to my
graduate students for management
accounting and advanced tax and
accounting courses in our
pro
gram at Seton Hall University. . . .
Charles J. Weiss
School of Business Administration
Seton Hall University
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